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Abstract 

A substantial body of research has been devoted to analyzing the factors that influence people's change in political 
behavior through the use of various media. Nevertheless, the phenomenon of political opinion and attitude change 
within the realms of online and social media has been relatively overlooked. By developing theoretical model and 
evaluating empirically a structural equation model that establishes a connection between online and social media, 
political disinformation, and media content changes, this study attempts to cast light on this body of work. By utilizing 
autoregressive causal tests conducted on panel data from three phases of the China Survey collected in 2022 and 2023, 
our findings suggest that political disinformation, online media, and social media are all positive predictors of changes 
in the political attitudes of individuals. Moreover, empirical evidence from structural equation tests demonstrates that 
disinformation is more likely to be disseminated through social media and online news platforms. This, in turn, 
facilitates political change in the online media domain by predicting greater levels of political transformation. Additional 
recommendations for future direction and limitations are explained in this research. 
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1. Introduction 
For a long period, scholarly investigations concerning the political ramifications of mass media predominantly relied on 
analyses of media news. In contrast, academics have begun to accept the possibility that entertainment-oriented 
programming may also exert a significant influence on the political landscape over the last decade. Late-night talk shows 
and satirical news program are two categories of entertainment programming that have drawn the most attention from 
media effects scholars. Political "disinformation," a term used to refer to a broad spectrum of online political information 
such as "fake news," rumors, and intentionally inaccurate facts, is included. Information, information that is factually 
incorrect inadvertently, information that is slanted politically, and "hyper partisan" news. This latter type is also called 
"disinformation" in the literature. These studies demonstrate that political entertainment programming of this nature is 
capable of generating politically significant outcomes and inducing a variety of effects, including salience, perceptions, 
attitudes, and behaviors. The majority of scholarly inquiry in this domain has either examined political entertainment 
platforms independently of other media sources (such as news) or compared and contrasted different types of political 
entertainment with media news. In their investigation into the impact of The Daily Show on the political attitudes of young 
adults, Hersey (2022) employ the CBS Evening News as a reference point for contrasting comedic and conventional 
television news. Prior studies have proposed a number of auspicious hypotheses, each concerning the impact of a distinct 
genre (namely, news, talk programs, and political satire) on the confidence that viewers have in democratic institutions 
(Leicht, 2023). An investigation conducted by Coronel et al. (2021) examines the influence of humor on the cognitive 
processing of political messages. The study further differentiates between the effects of humorous and no humorous 
political messages by contrasting jokes featured on late-night talk shows with the specific episodes or individuals that 
sparked these jokes (Matthes; Rauchfleisch, 2013). Although these recent investigations into the function of humor in 
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political communication through entertainment have undeniable merits, they fail to account for the multifaceted nature 
of modern media consumption, in which users are exposed to numerous media outlets. Indeed, it has been noted that 
the interplay between different forms of media consumption can impact political communication processes and that 
one form of media consumption can influence another. As stated in Nusrat et al. (2023), it is imperative that social 
media research rigorously examines these associations, considering the potential "for multiple social media use 
behaviors to serve as antecedent relationships to a given dependent variable." An empirical investigation is conducted in 
this study to explore the concerns put forth by Guess and Lyons (2020) concerning the impact of various media outlets on 
political disinformation. In accordance with Weeks and Holbert (2013) reasoning, a two-step analysis is conducted: 
initially, the impact of combined exposure to news from both media outlets on the degree of perceived veracity of 
disinformation is examined. More precisely, this stage investigates whether political change is mediated by the 
consumption of media news and disinformation. The subsequent phase examines the impact of consuming political 
disinformation on the development of cynicism, inefficacy, and alienation towards political change. There is an argument 
that the degree of perceived veracity of disinformation mediates this relationship. 

The data utilized in this study were gathered in China between 2022 and 2023. The political ramifications of political- 
entertainment content in China remain largely unknown. It asserts that news consumption is extraordinarily high among the 
general populace and elites alike in China. The technology behind deepfakes is advancing rapidly, and it's becoming increasingly 
difficult to distinguish synthetic media from authentic content. This amplifies the risk of deception, as even sophisticated users 
may struggle to identify manipulated videos or audio recordings (Vaccari; Chadwick, 2020). Scholars assert that, in contrast, the 
average Chinese is uninterested in political issues and averse to devote significant time to their study (Zhao et al., 2023; Wang, 
2009). There is reason to believe, as will be elaborated upon subsequently, that this level of news consumption influences 
political change via responses to perceived political disinformation content and behavior. 

 

2. Literature Review and Hypotheses Development 
Extensive evidence suggests that individuals are more likely to reevaluate their political stances upon being exposed to political 
news (Hoewe; Peacock, 2020). Nevertheless, the impact of news consumption on change may vary depending on how 
individuals perceive the significance of the issue at hand (Kitchens et al., 2020) and, more significantly for our research, the 
propensity for individuals to modify their opinions in light of newly acquired information (Kube; Rozenkrantz, 2021), as well as 
their exposure to a variety of perspectives (Pan et al., 2022). The majority of people depend on mass media to stay up-to-date 
regarding public and political affairs (Kent; Li, 2020), but this landscape has undergone significant change as a result of the 
emergence of social media. Based on recent data, it appears that the proportion of individuals who depend on social media 
platforms for news is increasing at an exponential rate (Pérez-Escoda et al., 2021). As a result, it has been contended that this 
type of publicity has the potential to sway public sentiment and even convince individuals to change their political views (Chen 
et al., 2022; Slothuus; Bisgaard, 2021). Political change has been conceptualized as the process of altering political-related 
behavior (Jun; Firdaus, 2023), notwithstanding the numerous definitions (Tan, 2022). In this regard, a communicative intent to 
effect the judgments or conduct of "change" becomes the prevailing standard (Kim; Vishak, 2008; Reisach, 2021). In 
contemporary discourse, political change has been defined more precisely in the context of political communication as "a 
reevaluation of one's political behaviors in light of newly acquired information" (Xenos; Moy, 2007). The significance of 
newscast in the rational process of behavior variation is assessed by this definition, which is most compatible with our analytical 
approach (Kube et al., 2021). Examining political change is crucial in order to gain a deeper understanding of how experience 
to varied information centers fostered by social media ecosystems and online civic spaces can influence political behaviors and 
how such behavior may evolve. A multitude of scholars in the field of political communication have previously investigated the 
ways in which individuals' political change is facilitated by their consumption of news and the ways in which attributes of 
political discourse reinforce this change in behavior (Theocharis; Jungherr, 2021). Social media platforms enable the 
development and ultimate unification of superior, more heterogeneous social systems (De et al., 2022), which may exchange 
news articles that are politically contrasting in nature (Arora et al., 2022). Users' behaviors change as a result of this exposure 
to diverse news (Kitchens et al., 2020), either as a result of the acquisition of novel information or as a result of the information 
they receive through news exposure. First, being exposed to disinformation can cause a change in one's political behavior 
(Bastick, 2021), which may challenge previously held beliefs that were encoded in memory. Second, the media serves as an 
antecedent to the politically motivated reasons revealed by the participants. Furthermore, it is not unexpected that the 
diversity of an individual's social network would also influence political change, as indicated by research (Siegel, 2009). 
Furthermore, the framing and context of the issues being addressed comprise a third factor. Ambivalence promotes a receptive 
attitude towards viewpoints that challenge established beliefs, which in turn encourages political behavior change (Dixon et 
al., 2015). In fact, more recent research has shown a link between political behavior and news consumption change. It was 
discovered to have both direct and indirect mechanisms, mediated by disinformation. 

Within the social media ecosystem, individuals are exposed to both authentic and fabricated news (Meel; Vishwakarma, 2020). 
Theoretically, this type of deceptive material is referred to as disinformation; however, its structural interpretation lacks a solid 
consensus (Khan et al., 2022). It has been noted in prior studies that a mere reduction in the magnitude of disinformation might 
not serve as a viable or fruitful approach to furthering scientific inquiry (George et al., 2021). Therefore, the focus of our 
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empirical research is the impact of disinformation on political change. We define "disinformation" as fabricated and deceptive 
news that imitates the content of news media in order to mislead readers. The scholarly literature presents a predominantly 
negative and pessimistic perspective regarding the potential societal ramifications of disinformation (Schulz et al., 2020). The 
impact of disinformation is due to its capacity for scalability; counterfeit material disseminates more rapidly and extensively 
than genuine news (Shu et al., 2020). Health and medicine-related subjects are among the most susceptible to misinformation 
due to the fact that verifying the authenticity of such content typically requires prior knowledge (Kuru et al., 2022). However, 
this vulnerability also extends to other domains, such as politics. It has been hypothesized that when disinformation is perceived 
as genuine, people's behavior may change, regardless of the subject matter. Diverse actors operating within political systems 
have endeavored to exploit deceptive narratives for political advantage, often with varying degrees of success (Bolton, 2021). 
In recent studies, the influence of political disinformation on subliminal processes has been the subject of investigation 
(Madrid-Morales et al., 2021). There has been scholarly discourse suggesting that disinformation could potentially impact 
political sentiments and conduct, including alienation, cynicism, and political efficacy (Balmas, 2014). These sentiments and 
behaviors subsequently constitute political change in behavior (Bilewicz; Soral, 2020). We anticipate that users will be politically 
influenced and, eventually, adjustment their behavior towards political matters if they are exposed to biased descriptions of 
untrue contented that imitates actual broadcast (Chen; Pang, 2023). 

As a consequence of political inefficacy—a perception of lacking the ability to influence or control public policy—Thompson 
and Horton (1960) define political alienation. As a result of their perception of political powerlessness, Aberbach (1969) 
expanded upon the definition proposed by Thompson and Horton. They defined political alienation as encompassing not only 
elements of apathy but also elements of mistrust towards political leaders, who wield this power. Undoubtedly, Taylor Hill 
(2023) identifies apathy as a component of alienation. She contends that alienation is the belief that political decisions (such 
as voting in elections) have no effect because social and political circumstances cannot be changed. 

In contrast, exposure to entertainment television is associated with greater levels of alienation, according to Levy (2021), 
who compared the levels of alienation caused by exposure to news and entertainment shows and concluded that attentive 
viewing of political programs and the political section of newspapers and television news is negatively correlated with 
alienation. It is noteworthy that political alienation was quantified by Shore (2020) as a composite of efficacy and apathy 
components. These two ideas naturally have a relationship. Why should electors concern about the outcome of the prime 
ministerial and presidential elections if they believe their behaviors are inconsequential and they lack the ability to impact 
public policy? Put differently, individuals who possess a sense of inefficacy are more prone to encountering feelings of 
alienation or apathy (Balmas, 2014). However, it is not impossible for an individual to experience a certain degree of 
concern regarding the outcome of elections despite harboring a sense of inefficacy. Thus, the effectiveness dimension will 
be the primary focus of this study, with feelings of alienation and feelings of efficacy being distinguished. 

As previously contended, political disinformation is anticipated to mediate the effect of digital and social media interaction- 
induced alienation towards politicians. The presence of political cynicism towards politicians signifies the discontentment of 
the general public with both politicians and the operations of the government (Jones, 2005). Additionally, citizens may 
perceive that campaign pledges are empty of sincerity. Consequently, cynics have a propensity to assess the work ethic, 
integrity, and honesty of politicians unfavorably (Davis; Gardner, 2004). In theory, a positive correlation between cynicism and 
feelings of inefficacy or alienation is probable. However, these two concepts are fundamentally dissimilar. Cynics may 
maintain a preference for a particular political candidate despite perceiving both as self-centered. In light of this, it is 
suggested that cynicism, inefficacy, and alienation be regarded as distinct concepts, in accordance with prior research 
(Rijkhoff, 2018). 

In the realm of political news, scholarly investigations have hypothesized that an abundance of strategic news exposure during 
an election campaign contributes to a rise in cynicism (Schuck et al., 2013). Strategic news refers to news coverage that 
focuses on the personal and motivational aspects of a candidate, as opposed to news that emphasizes candidate rivalries and 
discord. Prior to this point, political news research has been limited to strategic news. Nevertheless, disinformation is almost 
always calculated, particularly during election season, as it focuses primarily on the personalities of candidates, their 
disagreements, and sensationalized news items. Cynicism towards the news media and the electoral system as a whole is more 
prevalent among disinformation's audience, according to an analyst of the relationship between cynicism and disinformation. 
Long et al. (2021) did not discover any significant relationship between exposure to late-night comedy and cynicism, it should 
be noted. While political disinformation primarily concerns itself with the personas of politicians, the focus of this study is 
cynicism directed at politicians. It is anticipated that the impacts of disinformation exposure will also manifest in an indirect 
manner. Hence, the proposed hypotheses are as follows: 

H1: There is a significant effect of online media on Political efficacy (a), Political alienation (b), 
Political cynicism (c). 
H2: There is a significant effect of social media on Political efficacy (a), Political alienation (b), 
Political cynicism (c). 
H3: There is a significant effect of online media on political disinformation. 

H5: There is a significant effect of social media on political disinformation. 
H6: There is a significant effect of online media on Political efficacy (a), Political alienation (b), Political cynicism (c) 
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through political disinformation. 
H7: There is a significant effect of social media on Political efficacy (a), Political alienation (b), Political cynicism (c) 
through political disinformation. 

2.1. Data Collection and Sample 

This research data collection came from a three-wave panel primary survey that was distributed in China March 2022– 
August 2023–January 2023. Surveys were developed and disseminated in three different cities. At the same time, 
respondent demographic facets (gender, age, and education) are presented in Table 1. The waves (1st and 2nd) data 
were used in the research. The subsequent operationalization was employed for the independent and dependent 
variables: 

2.2. Measure 

Every variable of the conceptual research model was assessed through a questionnaire, except disinformation, which was 
measured using pre-existing instruments. Demographic variables consist of age, gender, and level of education. By inquiring 
how individuals voted in the most recent elections, we were able to measure voting behavior. All variables were assessed 
using a five-point Likert scale in this research. In addition, specific program names are omitted due to ethical and conflict of 
interest concerns. Inquire the respondents an open-ended question regarding the program names they take into account when 
rating queries about television programs. The proposed analysis was verified using an autoregressive model and SEM analysis. 
The proposed analysis was constructed using data obtained from online surveys conducted between 2022 and 2023. 

2.3. Dependent Variables 

2.3.1. Political Efficacy 

Five items made up the political efficacy scale. "To what degree do you believe that you and your acquaintances can 
impact government policy?" is the example question. With "not at all" [5] and "very much" [1] being the extremes on a 
5-point Likert scale. Notably, when applied to different contexts, a five-item assessment of both internal and external 
efficacy may be insufficient. The effectiveness aspect of efficacy, which centers on an individual's perception of whether 
their political action influences the political process or not, is the sole focus of this study. In alignment with this objective, 
the utilized items are regarded as genuine measure of Niemi et al. (1991) for the specific objective. 

2.3.2. Political Alienation 

The degree of political alienation was assessed using two items by (Balmas, 2014) that represented alternative responses to the 
following question: "To what degree do you concur with the following statements?" utilizing a five-point Likert scale that spans 
from "strongly disagree" (scale 1) to "strongly agree" (scale 5), the following responses were compiled: (a) "I really don't care 
who gets elected to the lower levels of government;" and (b) "Who you support has a limited impact on the outcome." The 
purpose of these two items was to assess the facet of indifference. 

2.3.3. Political Cynicism 

On a five-point scale ranging from "strongly disagree" (scale 1) to "strongly agree" (scale 5), political cynicism was assessed 
using the following statement followed by (Cappella; Jamieson, 1997): "To what extent do you agree with the following 
statement: Officials only care about their own promotion and are not interested in the improvement of citizens' social security?" 
responses were collected. Typically, cynicism is additionally assessed through items that inquire about the confidence that 
respondents have in political or governmental institutions. However, the focus of this research is cynicism directed at 
politicians, with particular emphasis on the element of self-centeredness. As of now, the single item employed to assess 
cynicism is considered sufficient in capturing this specific concept. 

2.4. Independent Variables 

2.4.1. Social Media 

Using a five-point Likert scale ranging from never to always, this construct calculates the news consumption of 
respondents through social media platforms (adapted from (de Zúñiga et al., 2018). These platforms include “We Chat, 
Weibo, native news on social network, and "countrywide broadcast on social websites. 

2.4.2. Online Media 

This variable assesses the extent to which respondents engage with various online news platforms, such as "online news 
sites," and "local news websites." An online news metric is a three-item scale ranging from 1 (never) to 5 (always) followed the 
work of de Zúñiga et al. (2018) by doing proper operationalization. 

2.4.3. Political Disinformation 

With the aid of prior research and expert opium, the measure for political information is put into practice. An assessment 
of the perceived disinformation associated with the six items utilized was performed to verify that their recommendations were 
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implemented. For this investigation, the existing scale is unsuitable. Self-evaluations of respondents' exposure to "political 
disinformation" are computed using this construct. It was measured by questioning respondents how frequently they 
believe they encounter "false information that parodists broadcast media contented and has the potential to deceive 
person who reads," "manuscripts originating from mocking websites but have been altered by others and placed in a 
ambiguous perspective," and "stories covering intentionally ambiguous elements that lead the person who reads to 
believe it is accurate." A five-item in which one indicates never and five indicates always. 

2.4.4. Demographics Profiles 

The findings of the demographic analysis indicate that the panel survey for this study was consistent with surveys 
carried out by ESCAP, the National Bureau of Statistics of China, CGTN, and Worldometers. The demographic results are 
presented in Table 1. This sample is representative of the entire population. The data are graphically represented, 
indicating that the survey conducted for this study is an approximation of the entire population. The educational 
attainment is moderate on average. 

Figure 1 illustrates that the age category of 40-45 is the largest in China, while the mean age is 39 (Figure 4). 

Table 1: Demographic Profile. 
 Survey 1 (%) Survey 2 (%) 

Gender 

Male 52.10% 49.10% 

Female 47.90% 50.90% 

Age 

18-25 9% 11% 

26-30 8% 9% 

31-35 12% 11% 

35-40 40.30% 36% 

41-45 20.00% 21% 

above 45 11% 12% 

Education 

Primary 10% 10% 

Middle 15% 23% 

High 60.30% 62% 

College and above 14.70% 5% 

 

Figure 1: % of Age Group. 

Source: ESCAP. 
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Figure 2: Media Age in China. 

Source: Worldometers. 

This age group is represented in the highest sample size of this study. The gender distribution of groups is depicted in Figure 
3, which reveals that males predominate in this age group. The survey of this research sample is predominantly male. 

Figure 3: % of Gender with Age Group. 
Source: National Bureau of statistic of China. 

 
Figure 4 encompasses individuals with varying levels of education, with a greater proportion holding advanced degrees. 

 

Figure 4: Numbers of level of Education. 
Source: CGTN. 
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2.5. Analysis Strategy 

Previous research (de Zúñiga et al., 2018; Weeks et al., 2013) has indicated that exogenous antecedents may also 
influence the relationship between explanatory and response variables. Following this notion, a set of controls was 
incorporated, comprising demographic characteristics (age, gender, education), media antecedents (utilization of social 
platforms, television newscast consumption), and party-political antecedents (interest in politics). Political efficacy, 
political alienation, and political cynicism are aggregated as the dependent variable in a sequence of panel 
autoregressive causal order ordinary least squares regressions for data analysis. All previous theoretic antecedents and 
preceding individual levels of party-political change with social websites in phase are accounted for. 

We apply a series of ordinary least squares regressions for all of our interest constructs (i.e., social media use for 
newscast, virtual media, and political disinformation) in the models, which comprise controls in five distinct blocks 
including the autoregressive term. After accounting for the direct and indirect effects on an overarching model, a 
structural equation model test was utilized. Additional opposing models were hypothesized and contrasted; the most 
concise of which was the model presented in this study. Therefore, the underlying justification for our analytical 
approach was as follows: (1) to examine the direct impacts of every independent variable in isolation, and (2) to 
construct more rigorous models that account for both their direct and indirect effects. M-Plus was utilized to execute 
the structural equation model, whereas SPSS 26 was employed to compute the direct regression effects. Table 2 also 
includes zero-order correlations. 

Table 2: Zero-order Correlations. 
 Social Media Online Media Political Disinformation Political Efficacy Political Alienation Political Cynicism 

Social Media ---      

Online Media .295** ---     

Political Disinformation .336** .365** ---    

Political Efficacy .348** .442** .466** ---   

Political Alienation .216** .429** .380** .394** ---  

Political Cynicism .516** .465** .379** .484** .480** --- 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

3. Results 
Before conducting a comprehensive hypothesis test, a comprehensive set of zero-order correlations. Table 2 indicates 
that all relevant independent and dependent constructs in our model are bivariate related. Table 3 examine hypotheses 
Hypothesis 1 through hypothesis 5, we initially utilized a set of panel autoregressive ordinary least square regressions. 
The dependent variable in these regressions was political changes, which included political alienation, political cynicism, 
and political efficacy. The independent variables of interest were political disinformation, online media, and social 
media news. With the impact of social media on political changes, namely political cynicism, political alienation, and 
political efficacy, the initial autoregressive model demonstrates that social media has a positive and statistically 
significant influence (β=.155, p<.001; β=.037, p<0.85; β=.385, p<.001; total R2=27.10%, respectively) on these variables. 
Consequently, individuals who engage in greater consumption of online media are more susceptible to being influenced 
by political changes. The independent variables (namely, political alienation, political cynicism, and political efficacy) in 
Time 1 (β=.291, p=.000; β=.333, p=.000; and β=.305, p=.000, respectively) were positive and statistically significant 
predictors of the dependent variables (i.e., political cynicism, political alienation, and political cynicism), thus providing 
support for the hypothesis. In the additional autoregressive regression model, the correlation among disinformation 
and social networks is investigated. The results presented in Table 3 indicate that social media usage is positively 
correlated with disinformation (β=.251, p<.001; total R2 = 27.10%). As a result, there exists a positive correlation 
between the increased utilization of social media platforms for information gathering and the propagation of political 
disinformation. It was also demonstrated that the autoregressive term (β=.364, p<.001; ΔR2 = 36.9%) and online media 
(β=.296, p<.001) were positively predictive factors of political disinformation and were statistically significant. Thus, the 
hypothesis is further substantiated. 

In conclusion, the impact of political disinformation on political changes—namely political cynicism, political alienation, 
and political efficacy—is examined in the third autoregressive model. Political disinformation and political changes 
(political alienation, political efficacy, and political cynicism) are positively and statistically significantly correlated, 
according to the model (β=.472, p<.001; β=.381, p<.001; β=.392, p<.001; total R2=51.2%). Consequently, individuals 
who engage in more political discourse and television news are more susceptible to being exposed to politically biased 
disinformation. It was demonstrated that the autoregressive terms (political alienation, political cynicism, and political 
efficacy) were substantial and positive independent of political changes, whereas age was a substantial but overall 
negative predictor. The hypothesis was thus confirmed. 

Table 3: Autoregressive Paths. 
 Political Disinformation Political Efficacy Political Alienation Political Cynicism 

Block 1: Autoregressive term     

Social Media 0.251*** 0.155** 0.037Ns 0.385*** 
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R2 27.10%    

Online Media 0.296*** 0.291*** 0.333*** 0.305 
R2 33.40%    

Political Disinformation  0.472*** 0.381*** 0.392*** 
R2  51.2% (Combined) 

Block 2: Demographics     

Age -- -0.076* -0.81** -0.092* 
Gender -- -0.041 0.03 -0.034* 

Education -- 0.041 0.056 -0.026 
R2  3% 3% 3% 

Block 3: Antecedents     

We chat 0.09 0.176** 0.241 0.231** 
Television News 0.067 0.043* 0.087  

R2 2.30% 2.30% 2.30% 2.30% 
Block 4: Orientations     

Interest of politics -0.067 0.081 0.087  

Block 5: Variables of interest     

Social Media 0.376    

Online Media 0.451    

Disinformation  0.231 0.214* 0.341** 
R2 2.10% 2% 1.30% 1% 

 

This analysis is partitioned into blocks to examine superior outcomes. A portion of each block comprises post hoc 
analyses that do not pertain to the research objective. Block one of the autoregressive models represents the results 
individually, while block five represents the variables of interest for time 2 when all control variables are present. 

Social media usage that is cross-sectional analyzed, along with the remaining controls incorporated in our model, 
consistently exhibits positive predictive power for political changes. An additional noteworthy predictor is age, as 
individuals in their youth exhibit a greater propensity for temporal variation in their political changes than their elder 
counterparts (β=−.091, p is less than .05 in the autoregressive model). To investigate the structural effect of our 
independent variables on the dependent variable. The research examined various tightfisted hypothetical models that 
could predict political persuasion in social media by explaining the association between newscast exposure and 
disinformation. Literature on Prior Structural Equation Modelling (SEM) indicates that the Tucker–Lewis Index (TLI) 
should be greater than 0.70, the comparative fit index (CFI) should be greater than 0.70, and the root mean square 
error of approximation (RMSEA) should be less than 0.08. Comparatively, the model that was existing here achieved 
the most rudimentary fit to the data in contrast to the baseline model and other theoretical models that competed: 
χ2(3) equals 836.539, while CFI and TLI are 0.752 and 0.812, respectively, and RMSEA is 0.063. 

Table 4: Model Fit Indices. 
 χ2 CFI TLI RMSEA 

Disinformation Model 836.539 0.752 0.812 0.063 

 

The outcomes of the mediation effect computations are presented in Table 4. Each exogenous variable exerts a 
statistically significant and positive impact on the endogenous measurements. Six positive mediating paths are depicted 
in the structural equation model concerning indirect effects. The initial pathway indicates that political news 
disseminated via social media has a positive impact on political changes (political disinformation; β=.124, p=.002; 
β=.0.098, p=.002; β=.104, p=.007) concerning political alienation, political cynicism, and political efficacy. As a 
consequence, individuals who increase their news consumption on social media platforms are more susceptible to 
participating in political disinformation campaigns, which subsequently affects their propensity to alter their political 
changes. Comparable outcomes were observed concerning online news. As per our structural equation model, 
individuals who engage in greater online news consumption exhibit a higher propensity to partake in political 
disinformation, thereby exerting a positive influence on their propensity to undergo political transformation in their 
conduct. In conclusion, a more comprehensive understanding emerges when the mediating impact of disinformation 
on the correlation between online media and political transformations (specifically, political cynicism, political 
alienation, and political efficacy; β=.145, p=.002; β=.0.116, p=.003; β=.120, p=.001, respectively) is considered. 

Table 5: Specific Indirect Effect. 
 Coefficient Level of Confidence 

Online Media -> Political Disinformation -> Political Alienation 0.116 0.003 

Social Media -> Political disinformation -> Political Alienation 0.098 0.002 

Online Media -> Political Disinformation -> Political Cynicism 0.120 0.001 

Social Media -> Political disinformation -> Political Cynicism 0.104 0.007 

Online Media -> Political Disinformation -> Political Efficacy 0.145 0.002 

Social Media -> Political disinformation -> Political Efficacy 0.123 0.002 

4. Discussion 
People who use social media more often tend to enhance their public ties inside these stands and depend on social 
media to receive information about present political events, according to a wealth of evidence in the literature. Users' 
political behavior is subject to change in this news process (Aberbach, 1969). Based on a three-wave primary panel 
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survey of Chinese citizens, this research helps to clarify the mechanisms underlying political change on social media. 
First, our research offers compelling empirical evidence linking increased levels of political disinformation. Social media 
newscast consumption, and online news consumption to direct party-political change. Furthermore, the paper clarifies 
this relationship with a structural equation model and suggests a thorough hypothetical framework for political 
transformations. Overall, our results point to the possibility that people's political behavior is influenced by their 
exposure to disinformation and online/social media information, both of which act as a change mechanism. 

First, the results of our analysis indicate that the consumption of online news is a key influence on political change. 
Users' political views frequently change after consuming news from online media sources. The results are not totally 
unexpected, since previous studies have continuously demonstrated that news consumption promotes political change 
in offline and online contexts (Weeks et al., 2013). Here, new information is the primary motivator. People make better 
decisions when they are presented with true information because they integrate it into their own mental and cognitive 
map. People's attitudes toward political issues and policies change as a result of some of these actions. 

The use of social media news change is positively correlated with political changes, according to the evidence we also 
present. Additionally in line with other studies (Bastick, 2021), our results imply that change in social media news 
consumption can influence persons to reevaluate their party-political beliefs and, in turn, change their behaviors 

The behavioral change procedure can also depend on a variety of process, such as broadcast trust, peer 
recommendations for news, the duration process of algorithms, or/and individual filtration strategies, in addition to 
the descriptive influence of the innovative information that persons obtain to endorse political behavior mechanism. 
All of these agents might also be in charge of triggering a thought process that causes people to reevaluate their political 
actions at the appropriate moment. Users could come upon "disinformation" in addition to actual news (Guess et al., 
2020). Social media ecosystems' low information access barriers allow for the widespread dissemination of false 
information intended to distort users' perceptions (Kumar; Shah, 2018). It's interesting to note that people who are 
exposed to disinformation also appear to change politically over time. This is a significant and original discovery. 

A first plausible explanation suggests that some people might be tricked into thinking such stuff is real, leading to a 
change in behavior, even while the information is untrue. This potential highlights the significance of social media 
platforms and lawmakers' efforts in identifying and alerting the public to misleading and false content. On the other 
hand, people can recognize a particular piece of content as misinformation as soon as they are exposed to it, which a 
more plausible explanation is given our measurement of disinformation. Nevertheless, there are some characteristics 
of that false "information" that also eventually encourage changes in political behavior. To put it another way, people 
may initially perceive the information to be false, but as time goes on, they become unable to remember or evaluate 
its credibility, which has an impact on their political actions (Thompson et al., 1960) 

The change in behavior is also ambiguous in its direction. It may be taking the shape of a change in behavior, such as taking a 
political stance that is contrary to one's previous beliefs. We should, however, take into account the chance that they might 
change by adopting a more divisive viewpoint in line with their previous political position; this would feed a underpinning circle. 
As media users may come across disinformation shared by their peers who share similar views, it may reinforce users' distorted 
views if the contented is reliable with their sentiments and political inclinations as trust in the news is also important. Continuing 
in this spirit, readers' propensity to trust newscast article as long as it originates from database they belief could be another 
plausible explanation. Stated differently, users might take information supplied by people in their social network—families, 
personal, and coworkers—or by other individuals—political figures and parties—for granted (Chen et al., 2022). Future study 
should take many of these factors into account, and upcoming scholarship should focus more on these processes. 

Finally, our goal was to create a hypothetical casual order model that would clarify the relationship between political change and 
the consumption of online news, the use of social networks broadcast, besides experience to disinformation. The examination 
reveals a number of wise directions. First, political disinformation is positively predicted by online news consumption and social 
media news use. Discussions naturally start when people read the news and gain pertinent ideas. Second, exposure to false news 
is positively predicted by both virtual news consumption and social media news use. As a result, consumers are more likely to 
encounter false information the more news they consume online and through social media. 

Disinformation, like genuine news, encourages and ignites person-to-person debates, whether to confirm or refute the 
presumptions made in the (false) subjects (Schulz et al., 2020). After receiving information, some people might ultimately 
decide to change their political stance. This phenomena may arise from the fact that talking requires processing 
information that contradicts one's preexisting ideas. This exposure may be enough to encourage behavioral inconsistency 
or to straight variation one's political views and actions.  

Potential cofounders could also include political orientations or other political motives, which could be situational or 
dispositional in nature. Future research should further explore this possibility even if some of these potential orientations 
(like political interest) have been included as controls in this study. 

One of the main conclusions of our work is that, contrary to other research (Hoewe et al., 2020), there doesn't appear to be 
a direct correlation between social media news consumption and political change. This is true, as previously stated, because 
our unique, strict model takes into account each and every one of the variables listed. This study has shown several restraints 
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regarding the procedure of political change that the past researches was not completely attentive of, even though we do not 
focus on the debate features here. Additionally, we have taken into account in the models the various forms of information 
sources that are accessible in the online world, distinguishing among social networks news and online newscast as well as 
disinformation, all while expanding on the research that have been cited. This analysis adds to the body of literature by 
offering a clearer picture of the manner in which such varied online information exposure experiences result in political 
change. Overall, the data we analyzed indicates that people are more likely to experience political change on social media 
when they: (1) consume news on social media and online; and (2) are exposed to disinformation. 

Even though this study makes significant contributions to our understanding of the mechanisms behind individual 
changes in political behavior on social media, it is not without notable limits and cautions. Our work is limited in terms 
of comparison because we first perform the investigation on dataset from an illustrative trial of Chinese people. Further 
research is required to determine whether the indicated causal link is present in other terrestrial zones. Additional, the 
results of the research may not have the causal inference that comes from using experimental procedures because they 
are based solely on statistical analyses of online panel surveys. Third, self-reports provide the basis of both our 
dependent variable—political change—and disinformation exposure. These kinds of assessments are connected to a 
number of constraints, including people's ability to recollect information accurately. 

Because of this, participants may accurately recall the degree to which they were uncovered to false news articles, 
nonetheless they may also underreport the real amount of false newscast they were exposed to: social desirability. In 
conclusion, we do not have enough information regarding the news that is read or watched, nor about metrics related 
to certain political behaviors or issues that lead to change. As such, our study might not be able to precisely identify 
whether political change is manifesting as a shift in people's prior opinions or positions on a certain topic or whether 
there is a feedback loop of those opinions. Overall, our research supports the notion that, depending on the type of 
news and the political debates it sparks, political change on social media takes distinct forms. 
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